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The problem of quantitative assessment of the impact of innovative characteristics of
products on consumer perception of their quality is presented. An econometric model
has been developed that integrates objective parameters of innovation (technological
changes, functional improvements) and subjective markers of consumer assessment.
The results revealed a nonlinear nature of the relationships, as well as differentiated
significance of factors, which allows increasing the efficiency of managing the innovative
development of enterprises. The study is based on a comprehensive methodological
approach that integrates quantitative and qualitative analysis methods. A system of
complementary indicators was used to assess the degree of product innovation, which
includes both objective technical and economic parameters and subjective marketing

indicators.
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Cbesg monoapix crieynanmcTon
cuctembl PocctaHgapTa

18-19 asrycra B C6epynusepcutete (MockoBckas 06n.) npowen

| Bcepoccuickuii Cbe3fi MONO/EXHOro npotheccMoHanbHOro coobLyecTsa

cucrembl PoccTaHaapTa ¢ yyacTuem cneuuanuctoB BopoHexckoro
thunuana ACMC — ExatepuHbl Cnawweoit  Kpuctunbl bepexHoi

OCHOBHOW LiefIblo MEPONPUATISA CTaNo CO3AaHve

YCNOBUI ANA Pa3BUTUA MOMOAbIX YHEHbIX, UX BOBNEYEHVe

B BblpaboTKy 3DEKTNBHbBIX YNPABNEHYECKNX PELIEHWH,
onpeaensomx 6yayliee HaUuMOHaNbHOM CUCTEMBI
cTaHgapTu3aumm n metponorun. B pamkax cbesga npoluna
HacblLeHHasa aenosas NporpamMmMa, BKAYaoLas OTKpbITble
LINCKYCCUW, TEMaTUHECKME CECCUN 1 NPEe3eHTaumnm
KIoYeBbIX NpoekToB PocctanpapTa. [NepcnekTusebl
Pa3BUTNSI CUCTEMBI, POMb CTaHAAPTU3AUNM N METPONOM MM

B TEXHONOMM4ECKON HE3aBNCKMOCTM CTPaHbI, BOMNPOCHI
MOArOTOBKM 1 MOAAEPXKM KaAPOB, a TakKe BO3MOXHOCTH
MeXXayHapoaHOro CoTpyaAHNYecTBa Aeneratbl 06cy>kaanm

B OTKPLITOM Amanore ¢ pykosoamtenem Pocctangapra

A.l. WanaebiM, anpekTtopom LleHTpa copenctaua
monodbiM cneuvanuctam [.B. JIUTBUHbIM, reHepanbHbIM
avpexktopom BHVNM um. .N. Mergeneesa A.H. [poHWHbIM,
3amectuTenem npeacenarens Kommteta PCIM

no TEXHU4YECKOMY perynpoBaHmio A.H. JloumaHoBbIM,

BCEPOCCMACKWA CBEIL
MONOABIX YHEHBIX M CNELMANMCTOR
CHUCTEMBI POCCTAHOAPTA

reHepanbHbIM AMPEKTOPOM VIHCTUTYTa cTaHaapTuaaumm
[.E. MupoHosbiM, pektopom ACMC A.B. 3axxurankmHbim.
Ocoboe BHMMaHWe 6bINo yaeneHo HTerpaumm MonoaexXHbIX
MHULMATMB, OOMEHY OMbITOM MEXAY OpraHn3aumnsamm
1 3anyCcKy COBMECTHbIX NPOEKTOB. Cbesf Takxke cTan
nnoLaaxkon ana oobmMeHa MexxayHapoaHbIM OMbITOM,
K 06Cy>KAEHWI0 BOMPOCOB Pa3BUTUA MOMOAEKHOMN MOMUTUKM
npUCoeanHUNNCL NpeacTasuTeny Pecnybnukn benapyce,
Kbiprbiackor Pecnybnvikn 1 YabekucTtana.
Y4acTHVKM cbesfa nony4nam MHOoOPMaLmio O ABYX
KNto4eBbIX NpoekTax PocctaHpapTa — MeTponorn4eckom
obpazosatensHoM knactepe 1 CoBeTe MONOAbIX YHEHbIX
1 cneumanncToB «TexHocnewuHas Pocctanpapra»,
OBMEHSANMUCH OMbITOM MO Pa3BUTUIO MOMOLAEXHBIX MPOEKTOB,
NPUHANN y4acTue B OTKPbITbIX Ananorax ¢ NpeacTaBUTeENaMm
pPyKOBOACTBa BEAOMCTBA.
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